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Disclaimer
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and is furnished to you solely for your information and may not be reproduced or redistributed, in whole or in
part, to any other person. By attending the meeting where this presentation is made, or by reading the
presentation slides, you agree to be bound by the following limitations.

A This presentation is not for presentation or transmission into the United States or to any U.S. person, as that
term is defined under Regulation S promulgated under the Securities Act of 1933, as amended.

A This presentation contains varjous forwefrd2 2 { Ay 3 a il 6 SYSyua aKl NEFTt SO
NBalLlSOd 02 FdzidaNBE S@Syida I yR TAYlFYORAL IyR 2LJ NJ
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their negative, or similar expressions identify certain of these forviao#ing statements. Others can be
identified from the context in which the statements are made. These ford@olling statements involve
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control and may cause actual results or performance to differ materially from those expressed or implied fron
such forwaref 2 2 1 Ay 3 aal uSYsyuaCD ¢tKSaS Nhala AyOfdzRS 0 dz
profitably, maintain its competitive position, to promote and improve its reputation and the awareness of the
brands in its portfolio, to successfully operate its growth strategy and the impact of changes in pricing policie:
political and regulatory developments in the markets in which the Company operates, and other risks.

A The information and opinions contained in this document are provided as at the date of this presentation and
are subject to change without notice.

A No representation or warranty (expressed or implied) is made as to, and no reliance should be placed on, the
fairness, accuracy or completeness of the information contained hereln Accordingly, none of the Company,
Fye 2F Ada LINA Y OA LI £  aKI NEK2f RSNE 2NJ adzadARAI NE
accepts any liability whatsoever arising directly or indirectly from the use of this document.
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2017 Q3 Highlights

A Operating income slightly down, partly
explained by high raw material costs.

A Table Top with growth in majority of the ANet sales SEK082m
markets. Germany continue to show a positive (1064)

development. o AOperating income SEKR3 m
A Historically high cost for plastics prices and (136)

delivery issues triggered a weak quarter for
Meal Service. AOperating margiri1.4%
A Relative good quarter for many markets in (12.8%)
Consumer, but weak development in
Switzerland, Norway and Finland having
negative mix effect on gross margin.

A Asia and Oceania growing with double digit
levels, but challenges in Middle East remains.
Focus to optimize flows from Europe to Asia
and strengthen organization in APAC region.

A Price increases almost fully implemented
during the quarter which partly mitigated
record high costs for input material in particular
In Meal Service.




LTM operating income development

Includes discontinued operations
(Duny)






Table Top

Germany continues to
develop positively




Table Top

SALES & OPERATING MARGIN

NET SALES, S&K
2 350

2343

2 300
2 250

2 200
m2015 m2016 ®mLTM 2017

OPERATING MARGIN, %

25%

20%
15% _\/\/
10%

5%

0%
Q32015 Q42015 Q12016 Q22016 Q32016 Q42016 Q12017 Q22017 Q32017

1) Operating margin adjusted for fair value allocations and amortization of intangible asset
identified in connection with business acquisitions and for restructuring costs.

Q3, 2017

A Marginally positive growth
measured as sales per day.

A Premium napkins together
with LED candles driving the
growth.

A South region boosted by
strong tourist season.

A UK successful in securing
additional business,
however with lower gross
margin due to weaker
British pound.

A Price increases now fully
implemented.
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